
Clients didn’t always unde r s ta nd the
te rm i n o l o gy A.G. Edwa rds used on
the old page .

The new version of the client home page 
is consistent with the look of the A.G. 
Edwa rds home page. It now contains “tip
of the iceberg” views of other 
sections on the home page .

To make the site more
p e r so n a l, names, photos
a nd contact info rm a t i o n
for financial consul ta n t s
we re adde d .

Te rm i n o l o gy ha s
been twe a ked ove r
time to make it
m o re intui t i ve .

Priceline.com’s old inte rface asked fo r
i n fo rmation about a visitor’s trip, in-
cluding the sta te to be visited, mode of
t ra n sp o rtation and type of ac c o m m o-
da t i o n .

In the new inte rface, Priceline.com has lowe re d
the barriers to entry. The new feature simply asks
customers where they are going and when.
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